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Tujuan melakukan kerja magang di PT Merah Putih Media adalah 
menerapkan ilmu yang telah didapat dari Universitas Multimedia Nusantara secara 
nyata, serta belajar menghadapi dunia kerja berbekalkan ilmu yang telah dipelajari 
selama masa perkuliahan. PT Merah Putih Media merupakan perusahaan yang 
memiliki lima media dibawahnya.. Pekerjaan yang dilakukan selama melakukan 
praktik kerja magang sebagai Social Media Marketing adalah marketing 
communications, digital marketing, dan social media marketing. Penulis 
melakukan praktik kerja magang selama 3 bulan. Dalam pekerjaannya, divisi Social 
Media Marketing bekerjasama dengan divisi Marketing Communications dan 
Creative. Simpulan yang didapat penulis adalah social media marketing sudah 
memenuhi fungsinya, sementara pelaksanaan digital marketing masih kurang 
memenuhi fungsinya. Pelaksanaan event management sudah baik, namun perlu 
diadakan evaluasi setelah kegiatan berakhir. 
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The purpose of doing an internship at PT Merah Putih Media is to apply 
the knowledge that has been obtained from Multimedia Nusantara University, as 
well as to learn to face work phase armed with the knowledge learned during the 
lecture. PT Merah Putih Media is a company that has five media. As a social 
media marketing, the main job is marketing communications, digital marketing, 
and social media marketing. The author did an internships for 3 months. Social 
Media Marketing works closely with Marketing Communications and Creative. 
The conclusion is that Social media marketing has fulfilled its function, while the 
implementation of digital marketing hasn't fulfill its function. Event management 
is good, but an evaluation is needed after the event ends. 
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